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Personnel Division 


A Personnel Division of the Association has been 
established. Personnel problems will continue to be 
discussed at the general management meetings of the 
Association, especially those personnel problems 
which are of interest to all classes of members in the 
Association, including problems of discovering and 
developing executive talent, recruiting men for spe- 
cialized executive positions, pension policy, etc. 


The various divisions will also consider personnel 
problems. For instance, the Marketing Division 
will discuss the training, selection and compensation 
of salesmen. The Production Division will continue 
to discuss the training of foremen, compensation of 
foremen, etc., and the Office Division will continue to 
discuss the selection, training and compensation of 
office workers. 


The Personnel Division is designed to provide for 
the discussion of those personnel techniques which 
are primarily of interest to personnel men, such as 
methods of recruiting new employees, the interview- 
ing process, the details of selective tests, fatigue, em- 
ployee service activities, benefit systems, health 
activities, etc. 





Marketing Divisions 


The former Marketing Executives’ Division has 
been divided into two divisions, a Consumer Market- 
ing Division and an Industrial Marketing Division. 
The Consumer Marketing Division will deal with 
marketing problems incident to marketing consumer 
goods either direct to the consumer or through the 
usual trade channels such as the wholesaler and the 
retailer. 

The Industrial Marketing Division will be con- 
cerned with the marketing of producer goods such as 
factory, office, store, agricultural, railroad, public 
utility and other equipment and services. 


New Cfficers 


C. R. Dootey, Personnel Manager, Standard Oil 
Company of New York, has been elected Vice Pres- 
ident in Charge of the Personnel Division. 

Georce R. Cain, Advertising Department, Swift 
& Company, has been made Vice President in Charge 
of the Consumer Marketing Division. 

Mrs. Lityt1an M. GILsretu, President, Gilbreth, 
Inc., has been elected a Director and Vice President 
at Large. 


Publications for Members Only 


For several years it has been the policy of the As- 
sociation to offer its publications for sale to non- 
members. By action of the Board of Directors and 
Board of Councillors, this policy has been discon- 
tinued, partly because the cost of handling such sales 
appeared to be too high and partly because there 
have been too many instances of members wishing to 
secure additional copies of publications only to find 
that they were out of print by reason of the sales to 
non-members. 

Hereafter, therefore, members will be fully pro- 
tected to the extent that the Association’s publica- 
tions will be held for the benefit of members. 


News Letter 


Members are advised to read regularly the News 
Letter of the Association : 

1. Because it contains information regarding As- 
sociation conferences and conventions. 

2. Because it contains information regarding the 
Association’s publications. 

3. Because it contains information regarding re- 
prints of source material available to members 
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through the Association. This material is con- 
tributed to the Association by members and others, 
usually in sufficient quantity to meet the needs of all 
members who desire to secure copies. There is no 
charge for this source material. 

The News Letter, however, which heretofore has 
been sent to a considerable number of executives 
other than members, will hereafter be sent to mem- 
bers only. 


New Members 


_ The following have joined the Association since 
October 28, 1929: 
Company 
Class C 
Kellogg Company 
Class D 


The Barrymore Seamless Wiltons, Inc. 

Carrier Engineering Corporation 

Consolidated Water Power & Paper Co. 

Goddard and Goddard 

Harris-Seybold-Potter Co. 

Ingersoll-Rand Co. 

McGraw-Hill Book Company, Inc. 
Limited 

Hotel Astor 

Cooper Hewitt Electric Co. 

H. Gilbert Francke 

B. G. Holt 

Industrial Administration, Inc. 

Magnolia Metal Co. 

Statistical Tabulating Service Corporation 

Thomas & Company 

Tulsa Terminal Storage & Transfer Co. 
From Other Countries 


Burroughes & Watts, Ltd., Great Britain 
Dennison Manufacturing Company, Ltd., Great Britain 
London Life Insurance Co., Canada 


Individual 
Fifty-eight individual members have joined the 
Association since October 28, 1929. 


Executive Board, Institute of Management 


The Nominating Committee of the Institute of 
Management nominate the following for the Execu- 
tive Board of the Institute of Management for the 
three year term, 1930-1932: 

Mrs. Litt1an M. Grtsretu, President, Gilbreth, 
Incorporated. 

Joun S. Kerr, Economist, Dennison Manufactur- 
ing Company. 

W. B. Battey, Assistant Director and Supervising 
Industrial Engineer, Business Research Corporation. 
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WaLTER N. Porakov, Pr 
Polakov & Company. 

Henry Post Dutton, Profe: 
agement, Northwestern Univer 

Any ten members of the In: 
by petition other candidates for 
by filing with the Secretary | 
written consent of the nominee 

If no nominations are made t 
the Nominating Committee sha’ 


NOMINATING Con 


Dwicut T. FARNHAM, 


CuHaries W. LYTLE 
J. E. Hannum 


Personnel Conf 

The first meeting of the P 
the Association will be held at 
last week of January. The tc 
ment With Security. The co 
voted to the following subjects: 

1. Facts Regarding Techn 
ment. 

2. Changes in the Age |] 
Gainfully Employed. 

3. Effect of Mergers on E1 

4. Age and Technical Chi 
Reference to Executives, Sa 
Manual Workers. 


5. Hiring Age Limits. 
6. Dismissal Pay Policies. 


7. The Flexible Age Requi 
Plans. 


8. Psychological Age Fact 


ployment. 
9. The Health Factor in t 
Older Workers. 


10. Training for Later Ye 


Office Management 


The 1930 Office Managemer 
held in Cleveland during the I. 
Among the subjects for consid 

1. Group Bonus Plans for | 
. Budgeting Office Servic« 
. Methods of Office Interc 
. Keeping the Job Analys 
. Features of Branch Offic 
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v, President, Walter N. 


Professor of Factory Man- 
Jniversity. 
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es for the Executive Board 
tary by December 20 the 
ominees to serve if elected. 
made the five nominated by 
ee shall be declared elected. 
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RNHAM, Chairman 

H. A. Hopr 
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Conference 
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The topic will be Employ- 
‘he conference will be de- 
bjects : 


Technological Unemploy- 
Age Distribution of the 
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al Changes with Special 
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Requirements of Pension 


> Factors Affecting Em- 
1 in the Employment of 


er Years. 
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igement Conference will be 
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consideration are: 

is for Office Workers. 
Service Activities. 
Intercommunication. 
\nalyses Up to Date. 

h Office Operation. 
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Reprints Available 


Purchasing 


Current Trends in Purchasing, by Leverett S. 
Lyon, The Brookings Institution, Washington, D. C. 
Reprinted from the July, 1929, issue of The Pur- 
chasing Agent, The National Association of Purchas- 
ing Agents, New York, N. Y. 

Inventory Turnover—The Measure of Efficient 
Management, by G. A. RENarp, Secretary-Treas- 
urer, The National Association of Purchasing 
Agents. Reprinted from the July, 1929, issue of 
The Purchasing Agent, The National Association of 
Purchasing Agents, New York, N. Y. 

Graphic Charts as an Aid in the Purchasing 
Department, by Rocer W. Basson, Babson’s Sta- 
tistical Organization. Reprinted from the August, 
1929, issue of The Purchasing Agent, The National 
Association of Purchasing Agents, New York, N. Y. 


Extra Copies of 
Publications Available 
to Members Only 


on 


General Management 


O The Controller—His Functions, Activities and 
Relationships with the Line Organization and 
Other Specialized Departments................. $1.00 

By J. P. Jorpan, Partner, Stevenson, Harrison & 
Jordan. 

(1 Committees—Their Purposes, Functions and Ad- 

ee SE Beer ee Ee i 
By Joun J. Haver and E. C. Linpeman of The 
Inquiry. 

(| How the Manufacturer Copes with the Fashion, 

re oe re 1.00 
By Paut Bonner, Paut Tuomas, J. E. Atcorr 
and H. E. Nock. 
(1 How the Retailer Merchandises Present Day 
Pein, Sete NE AEs sic 50sec nscesssdseoues 1.00 
By Irwin D. Wotr, Secretary, Kaufmann Depart 
ment Stores, Inc. and AUSTIN Purves, Head, 
gaa Atelier, R. H. Macy and Company, 
nc 


Institute of Management 


(0 Forms—Their Design and Use...........esee0- 1.00 
By B. Evcenia Lies, Director of Planning, R. H. 
Macy & Co., Inc. 
© How to Prepare and Validate an Employee Test 75 
By Evcene J. Bence, H. A. Hopf and Com- 
pany. 
Production Control of Research Projects........ 75 
By C. W. Witson, Manager, Research Depart- 
ment, Pittsburgh Railways Company. 
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Production 


Industrial Diagnosticians 


By Watter N. Poraxov, Walter N. Polakov & 
Company, Inc. 


By H. R. Maxwett, Office Manager, The White- 
head & Hoag Co. 
The Time Study Department—Its Place in the 
Factory Organization 
By A. L. Kress, Head, Central Planning Depart- 
ment, United States Rubber Company. 
Research and Development Departments........ 
By C. S. ReppincG, Vice-President in Charge of En- 
gineering and Development and J. M. Hippte, 
Works Manager, Westinghouse Electric & 
Manufacturing Company. 
Theories and Types of Organization—Their His- 
tory, Industrial and Economic Background, and 


Trend 


By Tuomas R. Jones, The Cincinnati Milling Ma- 
chine Company. 


Finance 


Corporation Contributions to Community Welfare 
Agencies 
By Marx M. Jones, Consulting Economist. 


Financial Budgeting—Principles and Practice.... 


By Louis F. Musit, Director of Finance, Henry 
L. Doherty & Company. 


The Association prints a small supply of extra 


copies of publications in order to meet the needs of 
members who wish extra copies for distribution 
within the company. 


From the list prices 


Individual members may deduct 20% 
Company members may deduct 50% 
and there are additional discounts 
for quantities 26-100, 101-250, etc. 


Orders for less than $1.00 net must be accom- 
panied by cash 


AMERICAN MANAGEMENT ASSOCIATION 

20 Vesey Street New York, N. Y 
Please send me your literature as checked above. 

Title 

Company 


Address 





